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B.Com. (Part III) Examination, 2022
(Optional Group B–Marketing Area)

(Old/New Course)
PAPER FIRST

PRINCIPLES OF MARKETING

Time : Three Hours] [Maximum Marks:75

 


Note :Attempt all the five questions. One question
from each unit is compulsory.  All questions
carry equal marks.

1 / Unit - 1

1.     
      

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What do you understand by marketing concept?
Explain the difference between production-oriented
concept and customer-oriented concept.

 / OR



Explain the concept and types of Marketing Mix.

2 / Unit - 2

2.         


Describe in brief the main models of consumer
buying behaviour.

 / OR




What is objective of market segmentation? Write a
note on bases of markets segmentation.

3 / Unit - 3

3. 

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Discuss in detail the product line policies and strate-
gies.

 / OR




Discuss the life-cycle of a product and problem of its
obsolescence.

4 / Unit - 4

4. 

Explain in detail the economic significance of
transport.

 / OR




Why inventory is needed? Give classification of
inventory.

5 / Unit - 5

5. 

What is sales promotion? Discuss its importance.
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 / OR




“Money spent on advertising is an investment, not a
waste”. Examine this statement.


